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Communica@ng	
  Astronomy,	
  Tenerife,	
  2002	
  

Communica@ng	
  Astronomy	
  to	
  the	
  Public,	
  Washington,	
  2003	
  

(development	
  of	
  the	
  Washington	
  Charter)	
  

Communica@ng	
  Astronomy	
  with	
  the	
  Public,	
  Garching,	
  2005	
  

(forma6on	
  of	
  IAU	
  CAP	
  Working	
  Group;	
  became	
  C55	
  in	
  2006)	
  

CAP	
  2007,	
  Athens:	
  Preparing	
  for	
  IYA2009	
  

(also	
  AAS,	
  ASP,	
  and	
  many	
  other	
  na6onal	
  mee6ngs)	
  

CAP	
  2010,	
  Cape	
  Town:	
  Looking	
  beyond	
  IYA2009	
  



Who	
  Par@cipates	
  in	
  CAP	
  Mee@ngs?	
  

PRODUCERS	
  of	
  astronomical	
  informa@on,	
  i.e.,	
  mainly	
  
research	
  scien@sts.	
  

PUBLIC	
  INFORMATION	
  OFFICERS	
  connected	
  with	
  
observatories,	
  space	
  missions,	
  universi@es,	
  etc.	
  

MEDIATORS,	
  e.g.,	
  science	
  reporters	
  and	
  writers	
  from	
  
print	
  and	
  broadcast	
  media;	
  staff	
  members	
  from	
  
museums,	
  planetariums,	
  and	
  na@onal	
  parks;	
  operators	
  
of	
  commercial	
  and	
  nonprofit	
  websites	
  focused	
  on	
  
astronomy;	
  and	
  educators	
  at	
  all	
  grade	
  levels.	
  



CAP	
  2010	
  Par@cipants	
  

Representa@ves	
  from	
  6	
  con@nents	
  &	
  45	
  countries	
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100	
  Hours	
  of	
  Astronomy/Galilean	
  Nights: 	
  	
  	
  3M	
  
Viewers	
  of	
  400	
  Years	
  of	
  the	
  Telescope: 	
   	
  10M	
  
Unique	
  Visitors	
  to	
  astronomy2009.org:	
  	
  	
  	
  	
  1.3M	
  
Stargazers	
  in	
  Japan	
  (1	
  year):	
   	
   	
   	
   	
   	
   	
  	
  	
  7M	
  
Solar	
  Eclipse	
  in	
  China	
  (TV,	
  Web	
  2.0): 	
   	
   	
  45M	
  
Observers	
  with	
  Galileoscopes: 	
   	
   	
   	
  	
  	
  	
  1.8M	
  

People	
  Reached	
  (A	
  Few	
  Examples)	
  



100 Hours of Astronomy, China, April 4, 2009  



Lessons	
  from	
  CAP2010	
  

• 	
  Worldwide	
  hunger	
  for	
  astronomy	
  informa@on…	
  

• 	
  	
  …especially	
  in	
  underdeveloped	
  &	
  developing	
  countries	
  
• 	
  Universal	
  appeal	
  of	
  stargazing	
  and	
  value	
  of	
  dark	
  skies	
  
• 	
  Importance	
  of	
  amateur	
  astronomers	
  as	
  communicators	
  

• 	
  Money	
  sure	
  helps,	
  but	
  it	
  isn’t	
  always	
  necessary	
  

• 	
  Every	
  medium	
  can	
  be	
  effec@ve,	
  but	
  real	
  communica@on	
  
	
  	
  	
  is	
  two-­‐way,	
  so	
  new	
  media	
  (e.g.,	
  Web	
  2.0)	
  and	
  in-­‐person	
  
	
  	
  	
  engagement	
  with	
  astronomy	
  communicators	
  works	
  best	
  



Beyond	
  IYA2009	
  &	
  CAP2010	
  

•  Con@nue	
  as	
  many	
  IYA2009	
  programs	
  as	
  possible	
  (e.g.,	
  
Global	
  Astronomy	
  Month)	
  

•  Renew/expand	
  the	
  global	
  effort	
  to	
  promote	
  the	
  
Washington	
  Charter	
  

•  Establish	
  a	
  C55	
  Working	
  Group	
  on	
  Pro-­‐Am	
  
Collabora@on	
  (for	
  astronomy	
  communica@on,	
  not	
  
scien@fic	
  research)	
  

•  Conduct	
  more	
  communica@ons	
  training,	
  especially	
  
for	
  scien@sts	
  (both	
  established	
  and	
  early-­‐career)	
  



The	
  Washington	
  Charter	
  
for	
  Communica@ng	
  Astronomy	
  with	
  the	
  Public	
  

As	
  our	
  world	
  grows	
  ever	
  more	
  complex	
  and	
  the	
  pace	
  of	
  scien@fic	
  discovery	
  and	
  
technological	
  change	
  quickens,	
  the	
  global	
  community	
  of	
  professional	
  
astronomers	
  needs	
  to	
  communicate	
  more	
  effec@vely	
  with	
  the	
  public.	
  Astronomy	
  
enriches	
  our	
  culture,	
  nourishes	
  a	
  scien@fic	
  outlook	
  in	
  society,	
  and	
  addresses	
  
important	
  ques@ons	
  about	
  humanity's	
  place	
  in	
  the	
  universe.	
  It	
  contributes	
  to	
  
areas	
  of	
  immediate	
  prac@cality,	
  including	
  industry,	
  medicine,	
  and	
  security,	
  and	
  it	
  
introduces	
  young	
  people	
  to	
  quan@ta@ve	
  reasoning	
  and	
  anracts	
  them	
  to	
  scien@fic	
  
and	
  technical	
  careers.	
  Sharing	
  what	
  we	
  learn	
  about	
  the	
  universe	
  is	
  an	
  investment	
  

in	
  our	
  fellow	
  ci@zens,	
  our	
  ins@tu@ons,	
  and	
  our	
  future.	
  Individuals	
  and	
  
organiza@ons	
  that	
  conduct	
  astronomical	
  research	
  —	
  
especially	
  those	
  receiving	
  public	
  funding	
  for	
  this	
  research	
  
—	
  have	
  a	
  responsibility	
  to	
  communicate	
  their	
  results	
  and	
  
efforts	
  with	
  the	
  public	
  for	
  the	
  benefit	
  of	
  all.	
  



Washington	
  Charter	
  Recommenda@ons	
  
For	
  Funding	
  Agencies:	
  

• 	
  Encourage	
  and	
  support	
  public	
  outreach	
  and	
  communica@on	
  in	
  
projects	
  and	
  grant	
  programs	
  

• 	
  Develop	
  infrastructure	
  and	
  linkages	
  to	
  assist	
  with	
  the	
  organiza@on	
  
and	
  dissemina@on	
  of	
  outreach	
  results	
  

• 	
  Emphasize	
  the	
  importance	
  of	
  such	
  efforts	
  to	
  project	
  and	
  research	
  
managers	
  

• 	
  Recognize	
  public	
  outreach	
  and	
  communica@on	
  plans	
  and	
  efforts	
  
through	
  proposal	
  selec@on	
  criteria	
  and	
  decisions	
  and	
  annual	
  
performance	
  awards	
  

• 	
  Encourage	
  interna@onal	
  collabora@on	
  on	
  public	
  outreach	
  and	
  
communica@on	
  ac@vi@es	
  



Washington	
  Charter	
  Recommenda@ons	
  
For	
  Professional	
  Astronomical	
  Socie6es:	
  

• Endorse	
  standards	
  for	
  public	
  outreach	
  and	
  communica@on	
  

• Assemble	
  best	
  prac@ces,	
  formats,	
  and	
  tools	
  to	
  aid	
  effec@ve	
  public	
  
outreach	
  and	
  communica@on	
  

• Promote	
  professional	
  respect	
  and	
  recogni@on	
  of	
  public	
  outreach	
  
and	
  communica@on	
  

• Make	
  public	
  outreach	
  and	
  communica@on	
  a	
  visible	
  and	
  integral	
  
part	
  of	
  the	
  ac@vi@es	
  and	
  opera@ons	
  of	
  the	
  respec@ve	
  socie@es	
  

• Encourage	
  greater	
  linkages	
  with	
  successful	
  ongoing	
  efforts	
  of	
  
amateur	
  astronomy	
  groups	
  and	
  others	
  



Washington	
  Charter	
  Recommenda@ons	
  
For	
  Universi6es,	
  Laboratories,	
  Research	
  Organiza6ons,	
  etc.:	
  

• Acknowledge	
  the	
  importance	
  of	
  public	
  outreach	
  and	
  
communica@on	
  

• Recognize	
  public	
  outreach	
  and	
  communica@on	
  efforts	
  when	
  
making	
  decisions	
  on	
  hiring,	
  tenure,	
  compensa@on,	
  and	
  awards	
  

• Provide	
  ins@tu@onal	
  support	
  to	
  enable	
  and	
  assist	
  with	
  public	
  
outreach	
  and	
  communica@on	
  efforts	
  

• Make	
  available	
  formal	
  public	
  outreach	
  and	
  communica@on	
  
training	
  for	
  researchers	
  

• Offer	
  communica@on	
  training	
  in	
  academic	
  courses	
  of	
  study	
  for	
  the	
  
next	
  genera@on	
  of	
  researchers	
  



Washington	
  Charter	
  Recommenda@ons	
  
For	
  Individual	
  Researchers:	
  

• Support	
  efforts	
  to	
  communicate	
  the	
  results	
  and	
  benefits	
  of	
  
astronomical	
  research	
  to	
  the	
  public	
  

• Convey	
  the	
  importance	
  of	
  public	
  outreach	
  and	
  communica@on	
  to	
  
team	
  members	
  

•  Ins@ll	
  this	
  sense	
  of	
  responsibility	
  in	
  the	
  next	
  genera@on	
  of	
  
researchers	
  

hnp://www.communica@ngastronomy.org/washington_charter/index.html	
  



Washington	
  Charter	
  Endorsers	
  

0	
  Funding	
  Agencies	
  

20	
  Professional	
  Socie@es	
  (incl.	
  AAS,	
  RAS,	
  
CAS,	
  ASJ,	
  AAO)	
  

11	
  Universi@es,	
  Laboratories,	
  Research	
  
Organiza@ons,	
  and	
  Other	
  Ins@tu@ons	
  

That’s	
  with	
  almost	
  no	
  promo6on	
  during	
  the	
  last	
  5	
  years.	
  
Renewed,	
  focused	
  effort	
  should	
  generate	
  many	
  more	
  
endorsements	
  in	
  the	
  coming	
  months	
  and	
  years.	
  



C55	
  WG	
  on	
  Pro-­‐Am	
  Collabora@on	
  

Currently	
  developing	
  a	
  proposal:	
  

• Dennis	
  Crabtree	
  (Gemini)	
  
• Doris	
  Daou	
  (NASA	
  LSI)	
  
• Rick	
  Fienberg	
  (AAS)	
  
• Pamela	
  Gay	
  (SIUE)	
  
• Chris	
  Linton	
  (Oxford)	
  

Expect	
  to	
  involve	
  ASP/JPL	
  Night	
  Sky	
  
Network	
  and	
  many	
  others.	
  



www.capjournal.org	
  



Science Communication I 
Modules 

Who Are You Communicating With And Why 

Writing for the Media 

Science in Culture 

Talking to the Media 

Science on the Web 

How the Media Cover Science 
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Science Communication II 
Modules 

Communicating to Policy Makers  

Communicating Risk  

Science in Dialogue 

Social Science for Science Communication 
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hnp://www.communica@ngastronomy.org/cap2010/programme.html	
  


